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GOOGLE PHOTOS + 
THROWBACK THURSDAY
To promote the Google Photos App, we created a campaign 
based around the app’s most impressive feature: search. Search 
makes it easy to find and share photos in the moments that 
matter – especially on #ThrowbackThursday (#TBT). 
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GOOGLE PHOTOS + 
THROWBACK THURSDAY
Search lets you call up a photo based on what 
you remember about it, no scrolling required.

If your 5th birthday party photo is buried 
somewhere in your library, Google Photos will 
find it. Search “cake” or “candles” and away you 
go. 



NOSTALGIA

The driving force behind Throwback Thursday and 
the reason it has remained so popular is because of...



Insight: Many 
people only post 
on #TBT when 
they find that 
perfect photo.



Creative idea:

With Google 
Photos, 
bringing back the 
past has never 
been easier.
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GOOGLE PHOTOS + 
THROWBACK THURSDAY
In this campaign we want to inspire people to 
find and share their Throwback Thursday 
photos fast with Google Photos. 

It’s an #EasyThrowback.



Call up the perfect throwback photo,
faster than ever.



Tech Friendly
Hold a positive view of technology and make it 
an active part of their life 

Aspiring 
Passionate, true to themselves, interesting, 
engaged, switched-on

Curious 
Open-minded and like to explore new things

Optimistic 
Enjoy life and always put forth their best efforts

Who we’re 
talking to:
TACOs (18-34)
Focus on Millennials who care about connecting 
with friends & family through photos and social 
media.
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Raise unaided awareness of Google Photos. 

Generate feature awareness of search. 

Increase intent to use the app to share.

CAMPAIGN OBJECTIVES
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● Twitter
● Instagram
●

CAMPAIGN CHANNELS
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Twitter



Trending hashtag

$200K
/ WEEK

5
WEEKS

52.7M
IMPRESSIONS

3.42%
ROE

14K
FOLLOWERS



17K
FOLLOWERS

ADDED

@GooglePhotos Twitter

99M
IMPRESSIONS

21K
POSTS USING

#EasyThrowback



Instagram



Claw

 83
COMMENTS

9.7K
LIKES



Pet Book

 77
COMMENTS

10.1K
LIKES



Leaf Blower

66
COMMENTS

10.4K
LIKES



Tumblr



Thematic days



Landing Page



Content buckets
Influencer posts Tumblr content User content Owned content Partner content



Influencers



Week 1
Insight 

Those who shared an authentic experience or talked 
about search vs. those who didn’t, e.g. “I used Google 

Photos” didn’t cut it.

Takeaway 
Ask influencers to talk about search specifically in their 

captions and reject influencers if it’s obvious they 
haven’t used the app.



Week 2
Insight 

Instagram is a visual, photos-driven platform, which 
means people typically care more about the visuals 

than their associated captions.

Takeaway 
Making the visual focus very obviously on the feature 

that’s worth sharing - the Google Photos search 
functionality - will help drive app comments.  

Test & learn!





App-related comments



App-related comments



A/B testing: awareness + engagement



Athlete Activation



Social Posts



Social Posts



Music Activation



Influencers
A six week campaign that featured ~20 different musicians posting 

their #TBT and other photos using Google Photos.

Some highlighted musicians below:



Highlighted musicians



Highlighted musicians



Jimmy Kimmel Live



Confidential & Proprietary

http://www.youtube.com/watch?v=TNxIup7uErA
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Social presence



Confidential & Proprietary

YouTube Clip

Social presence

http://jimmykimmellive.tumblr.com

https://youtu.be/Ejiw_YWmrF0
http://www.youtube.com/watch?v=Ejiw_YWmrF0


Stadium Activation
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http://www.youtube.com/watch?v=nm_qLWna7yE
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Social Media



Confidential & Proprietary

Social Media
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http://www.youtube.com/watch?v=MzNCAAuvJt0
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OOH



Digital Urban Panels



Digital Newsstands



Static Train Interiors



AdSpace Malls



Pumpkin Patch NYC
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GOOGLE PHOTOS PUMPKIN PATCH

OCT 2 2015
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http://www.youtube.com/watch?v=1SmVPRAmKvI
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Teaser Videos 

http://www.youtube.com/watch?v=cgxop1_sO_M
http://www.youtube.com/watch?v=N4PIVFv3AHI


Confidential & Proprietary

Notable Earned Media
AdAge, AndroidHeadlines, NYTimes, MommyPoppins, Creativity-Online, CBS-NYC
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Pumpkin Tags
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Clear Channel Spectacolor - #128
Times Square



Buzzfeed Throwback Party
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355 guests and influencers attended the 
‘90s throwback party on October 22nd in 
Hollywood, Los Angeles. 

Guests interacted with our brand in 
several ways: 

● Beat the clock with Google Photos
● Searchable objects photo booth
● Co-branded give aways 
● Google Photos decor and branding

Google Photos branding and integrations
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Over 200 people tried their skills at the 
“Beat the clock” game.

We handed out ~50 Chromecasts and 
numerous other gifts for those who 
found their photos within 20 seconds.

Beat the clock with Google Photos  
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Guests loved the photo booth! 

240 GIFs were captured at the 
co-branded experience with a social 
reach of 38K through Facebook, Twitter, 
sms, email, and Tumblr.

A searchable objects photo booth 
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Entertainment and influencers 

Sugar Ray’s Mark McGrath joined “Saved
By The ‘90s” cover band, surprising the 
crowd with two of his hit singles!

Influencers and celebs mingled together 
at the party, including: 

● AJ McLean from Backstreet Boys 
● BuzzFeed’s “Try Guys” and Violet 
● Singers Andy Grammer, Tiffany 

Houghton, and Aijia Lise
● Actor Nyambi Nyambi 

https://twitter.com/skulleeroz?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.facebook.com/tryguys/
https://www.facebook.com/BuzzFeedViolet/
https://twitter.com/andygrammer?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://twitter.com/TiffanyHoughton?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://twitter.com/TiffanyHoughton?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://twitter.com/AijiaMusic?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.facebook.com/NyambiNyambi/
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Brand mentions from our influencers and guests 
189 tweets with combined impressions of 768K using 

#googlephotos with #Buzzfeed or #BuzzfeedTBT 



#POIDH
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Yours truly...



Thank you


